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TV Production I Syllabus

Spring 2007
Tuesday 7pm – 9:30pm

SPEECH – 1200 
Gene Grande      Norm Grant

   333-7031       825-1195

ggrande@ccri.edu       ngrant@ccri.edu
Text:    Video Basics 5 by Herbert Zettl 
Course Description: An Introductory course meant to familiarize students with the elements of television and video production. Students will acquire the skills and knowledge necessary to conceptualize and produce basic video productions. 

Course Objectives:  At the completion of this course, the student should be able to: 
    1. Outline ideas and write them out in final script
    2.  Plan all elements of a production, including lights, graphics audio and set design.
    3.  Demonstrate an understanding of the various types of equipment used 
    4.  Make and defend a proposal for a production.

	Week
	TEXT
	IN CLASS

	
	
	

	1    
	1/16
	Chapters 1 & 2
	Introduction /Assignment 1

	
	
	

	2  
	1/23
	Chapter 4
	Assignment 1 Discussion/ Hands on w/studio hardware

	
	
	

	3  
	1/30
	Chapter 5
	Screen Assignment 1 Due at the beginning of class/Assignment 2

	
	
	

	4
	2/6
	Chapter 6
	Shoot Assignment 2 

	
	
	

	5
	2/13
	
	Shoot Assignment 2 (studio) / Quiz Ch. 1-2, 4-6 / 

	
	
	

	6
	2/20
	Chapter 8
	Shoot Assignment 2  (studio)

	
	
	

	7
	2/27
	Chapter 9
	Assignment 2 post-production 

	
	
	

	8
	3/6
	
	Shoot Inauguration Interview (studio) assist Production II / Quiz Ch. 7-9 / 2 

	3/13
	
	Spring Break

	9
	3/20
	
	Production Meeting/Shoot Inauguration Week footage assist Production II

	
	
	

	10
	3/27
	Chapter 12
	Shoot post Inauguration Interview (studio) assist Production II / Treatment due

	
	
	

	11
	4/3
	
	Assignment 3 production / scripts &storyboard due

	
	
	

	12
	4/10
	Chapter 14
	Assignment 3 production/post production

	
	
	

	13
	4/17
	
	Assignment 3 production-post production

	
	
	

	14
	4/24
	
	Assignment 3- production/post production due at the end of class with all paperwork.

	
	
	

	15
	5/1
	
	Quiz / Screening Final Projects (I&II)


Requirements  

Class attendance/participation, critiques, proposals, quizzes, and studio and remote productions.

This class consists of a series of lectures, demonstrations and labs instructing students on the process of completing four production assignments.  Every student is responsible for submitting written treatments for three assignments.  ALL WRITTEN WORK SUBMITTED MUST BE TYPED.   Portions of the final assignment are produced outside of class and portions during assigned lab periods at the end of the semester.  You will work in a small production units and production duties are rotated for each.

Grading:  Quizzes 5% each for a total of 15%

Assignment 1 - 10%

Assignment 2 - 35%

Assignment 3 - 40%


You will also be evaluated on attendance, attitude, promptness, meeting deadlines, demonstrating initiative, leadership and/or teamwork, following instructions, etc. Points are given for demonstrating acceptable school and workplace behavior, completing assignments/projects, participating in group/class activities and demonstrating other areas stated above. Points are deducted for unacceptable behavior, absences, etc. Extra points may be added for superior participation or demonstration of specific competencies, etc. 
Attendance

If you will be missing class for any reason the instructors should be notified before class.  You will be working in teams and members of your production team will be counting on your attendance and contribution to each production/assignment.  

In the real world of work, you must meet deadlines. If you don’t, you simply lose your job. Deadlines are critically important in the field you have chosen to study: communications. Without deadlines, radio and TV programs would never get broadcast, and newspapers wouldn’t get printed on time. To help you get used to deadlines and to emphasize their importance, the Communications policy for all assigned papers and projects is as follows:

NO LATE PAPERS OR PROJECTS WILL BE ACCEPTED FOR ANY REASON. All assigned work will be collected on the due date at the beginning of class (unless otherwise noted). This means if you forget your paper, you cannot hand it in later in the day. If you are sick and do not attend class, you cannot hand in the paper later. Any work that is not handed in on time, will be recorded as a permanent “0.”

Grading:  Quizzes 5% each for a total of 15%

Assignment 1 - 10%

Assignment 2 - 35%

Assignment 3 - 40%

Materials:

Camcorder

Videotapes for field production

CDs for burning projects

A high capacity USB drive for storing work. (1GB preferred)
Walkman type headset for editing (mini plug)
Other Important Information:

1. All assignments (except for storyboards) must be typed, neat, double-spaced and turned in on time or they will not be accepted. All assignments are due at the beginning of class unless otherwise specified.

2. There is to be no eating, drinking or smoking in the Telecommunications Center at any time. Failure to comply with this rule will result in the student’s final mark being lowered for one full letter grade for each offense.

3. All materials used in the edit rooms (or TV Studio) must be removed or returned to their original state. No one will leave the studio until it is clean.

4. Any deliberate misuse of the equipment will result in immediate failure of the course. You are responsible to any damage cause to the equipment.

5. Non-linear editing will be performed in room 4100 using Windows Moviemaker. You may use this room outside of class time for editing when it is available.  A scanner is also available in this room for scanning photos or graphics needed for student productions.   Contact Norm Grant to schedule post production time.

6. Come to class prepared!  Bring all necessary notes, tapes and equipment.  You may have a camcorder that is not compatible with our equipment.  This means we need to copy your material from your original tape and camcorder and accessories.  Be sure to bring all your camera cables for dubbing purposes.  
Resources, Outside Readings, and Field Trips  

Depending on the semester, there may be a guest speakers or a tour of a production facility. This will be announced as soon as it is finalized.
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